YEYO is a fashion label located in Warsaw and created in 2009.
Characteristics of the design proving uniqueness of the brand are:

Multifunctionality – for me from the very beginning designing clothes was about creating such models which worn in various ways change the character and function of clothes.
In YEYO products I care about diversity of functions and variety of possibilities to those who like to have a choice and appreciate creative solutions. The designs are created to be worn in various ways, changing shapes, colours, and purpose, resulting in surprising metamorphoses within one model. The best example are sweatshirt dresses made in a way to be worn upside down, which offers two different versions of one design.
Functionality – according to the idea of the brand it must go hand in hand with aesthetics.
I design clothes to make them practically functional in various ways. To achieve this I use elements such as: untypically long cuffs with thumb holes  you can hide your hands in; strings and drawstrings in sweatshirts and dresses to adjust their size and length to individual needs; numerous open and zip pockets for comfort; loose-fitting cut to get dressed and undressed comfortably; adequate thickness and fabric properties.
Quality – monitored at each stage of production.
In terms of design it is attention to detail and finishing, creating accurate models which I thoroughly test on myself before introducing them. I use the finest attested fabrics produced by Polish manufacturers. Most elements I prepare and combine by myself. Carefully arranged they are provided to a professional seamstress. All production is run in Poland with the highest standards.
Colour – the strongest and most vibrant side of the brand.
I do care about a broad choice. The colour most frequently determines the character of outfit. Due to variety of choice everyone can select an original and individual option. I courageously play with colour also smuggling it into diverse elements. The cuffs of sweatshirts have various colours. The inside of the pocket surprises with the colour differences. Some of the hats are double sided so through rolling them we gain another combination of colours. Thanks to such a colour craze yeyo owners enliven grey city streets and beautifully correspond with the greenery. 
Originality – yeyo owes it to the courage of colour, individual approach, uniqueness of design, flexibility of form, and last but not least,  attention to both beauty and practical functions. 
Yeyo is also untypical forms.
The brand design derives from street wear - cuts are based on the classic idea of sports clothing, though already at the stage of designing they evidently take on individual and original form. I frequently achieve the effect through subtle tricks such as untypical length, rescaling but also through innovative solutions such as a face protecting element placed  inside the hood or the bottom of a dress  which turned upside down becomes a sweatshirt hood. 
The most recognizable model of the brand is a large loose sweatshirt with a uniquely huge hood, which spotted from the distance looks really impressive, as well as thin, colourful, cotton hats with small bobbles. 

Slow – it is my assumed pace of yeyo’s growth.
I have been running my label according to my own idea from the very scratch – unconventionally, in order to maintain quality and enjoy all stages of work. Due to such an approach I am priviledged to do what I truly enjoy at the same time avoiding the massive pursuit for ... nobody knows what. 
The unique nature of the brand having been created for all these years deserves to be called niche. So far limited access to yeyo turned out to be the reason why only a selection of the most determined yeyo fans reached me. Yeyo has been travelling with me, accompanied me both in my Warsaw location in Bielany district where I have my workshop and at the Polish seaside in my cottage without electricity, in Dębki village. The value of the product which is not easily available has won a lot of faithful fans and succeeded in creating a recognizable brand both in its birthplace and many different parts of the world. After all these years and for all the fans I decided to set up an internet shop to make yeyo more available and to let it develop  and provide new pleasures.

Fun – an integral element of all the project.

The pleasure I experience when designing new forms as well as tools to create the brand is my greatest booster. I enjoy all possible variants of the play appearing in the process of creation – when you manage to combine different effects within one model so that the user has a chance to explore further ways of wearing it. 

For women and men – yeyo is dedicated to people at different ages and different interests, depending on their individual imagination. 




